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Luis A.
Laguna

Executive marketing and growth leader with 12+ years driving brand transformation, 
demand generation, communications, and digital modernization across telecom, 
SaaS/healthtech, nonprofit, public sector, entertainment, retail, and consumer brands. 
Combines strategic brand leadership with performance marketing, CRM/lifecycle 
systems, multimedia production, and cross-functional execution to deliver measurable 
business outcomes. Brings hands-on experience leading AI-assisted marketing, 
automation, content, and customer journey systems across multiple business 
environments, with the ability to align tool stacks, workflows, team capacity, and revenue 
goals for scalable growth.

• Reduced customer acquisition cost by 38% through targeted paid media, landing 
page optimization, and conversion-focused execution.

• Managed $500K+ in media spend across Meta and Google while improving 
conversion efficiency and ROAS.

• Built growth systems contributing to $2M+ in pipeline support and repeatable dema 
nd generation operations.

• Led AI-assisted marketing, automation, and customer journey initiatives across 
insurance, education, entrepreneurship, nonprofit, and consumer-focused 
environments.

• Structured CRM, automation, and lead nurture workflows using platforms including 
GoHighLevel, Salesforce, HubSpot, Zapier, ManyChat, Perspective, Monday, Klaviyo, 
and Marketo.

• Scoped and supported AI-enabled workflows for lead activation, qualification, 
reporting, content velocity, and community support use cases.

• Repositioned creator and influencer businesses, including one case that helped 
generate approximately $100K in under 3 months.

• Directed digital transformation, public communications, and brand modernization 
efforts across startup, nonprofit, municipal, and commercial environments.

Growth & Performance: Demand generation, paid social/search, funnel strategy, landing 
pages, CRO, A/B testing, attribution, reporting

AI Integration & Automation: AI-assisted marketing systems, workflow design, lead 
qualification logic, campaign automation, no-code/low-code orchestration, API-informed 
solution planning

CRM & Lifecycle: Salesforce, HubSpot, GoHighLevel, segmentation, nurture journeys, 
SMS/email automation, lead routing, conversion visibility

Brand & Creative Ops: Positioning, messaging, identity systems, production leadership, 
content systems, storytelling

Digital Product & Web: UX/UI collaboration, web strategy, digital experience 
optimization, conversion-focused journeys

Executive Partnering: Founder advisory, stakeholder alignment, vendor leadership, 
cross-functional collaboration

Communications: Public-facing campaigns, bilingual messaging, community 
engagement, institutional storytelling



PROFESSIONAL EXPERIENCE 

— Lagoon of Randomness LLC + 
CTRL+R Studio 

Fort Lauderdale, FL | Aug 2011 – Present 
Founded and scaled a character-led lifestyle brand and digital-
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Marketing Director — Direct Deals Corp. 

Fort Lauderdale, FL | Feb 2024 – Jul 2025 

-

initi
-

 

-code-

  



-

 

 

Marketing & Production Manager — Foundation for Puerto Rico 

San Juan, PR | Aug 2020 – Feb 2024 
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Digital Communications Director (Consultant & Appointed) — Municipio Autónomo de 
Toa Baja 

Toa Baja, PR | Mar 2017 – Mar 2020 
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Marketing & Advertising Director Consultant (1099) — Lagoon of Randomness LLC 

Puerto Rico | Mar 2017 – Aug 2018 
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Director of Marketing, Digital & Creative Consulting (1099) — Lagoon of Randomness 
LLC 

Puerto Rico / Miami / Remote | Apr 2014 – Nov 2018 

ness 

 

l 
 



-

r
 

-

 
 

EDUCATION 

 —  

 —  

 

CERTIFICATIONS 

 

 

TOOLS / STACK 

AI + Automation: 
 

Paid + Analytics:  
CRM + Automation:  
Web + Commerce:  
Creative Suite:  

 


